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Who should attend?

BlueTech Forum is a must attend event for key stakeholders involved in the
water technology sector including:

v Chief technology officers

» Industrial & utility water leaders

~ R&D teams

v Strategic investors

v New business development teams

~ Innovators and entrepreneurs

Breakdown of 2019 delegates
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Be Part of the

More than 200 of the most disruptive water
technology experts, corporate executives, R&D
professionals, strategic investors, industrial end
users and utility professionals attend BlueTech
Forum to discover the latest frends and
technologies that are impacting on the water
industry.

Partnering with BlueTech Forum enables you to demonstrate your leadership alongside
the industy’s most influential people and raise your profile amongst potential clients
and partners. And you'll have ample opportunity to engage with key decision makers
face-to-face in interactive and thought provoking sessions.

BlueTech

The benefits of sponsoring extend beyond the BlueTech Forum event.
You will benefit from BlueTech Forum communications, PR and social
media programs and outreach pre-and post event, as well as
becoming a valuable member of our accredited BlueTech Forum
community. Sponsorship enables you to align your brand with
knowledge sharing and unique intelligence insights.

INNOVATING

TOWARDS RESILIENT
WATER SYSTEMS

www.bluetechforum.com
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The Forum for

BlueTech Forum is an opportunity to bring the water innovation community
together including large corporate water users, utilities, industrial end users, small
water techs, investors, academics and research institutes.

It provides a platform for companies from across the world to share the water
challenges facing their businesses and solutions required and allows us to harness
this wonderful community to solve “solvable problems™.

Join an End User Roundtable Discussion

Engage in thought-provoking discussions on key innovation needs in industrial

fields, roadblocks, and most effective solutions to future-proof some of the world’s
largest corporate water strategies.

Take a look at our past Industrial End User Companies
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Testimonials: BlueTech

“It was a pleasure to participate in BlueTech forum in
Vancouver, to share the water strategy of L'Oréal Operations, our
motivation, the opportunities, the challenges and to exchange with
participants of different domains and activities as well as peers.”

Hans-Ulrich Buchholz, Environmental Compliance, L'Oréal

“I just wanted to say thank you once again for the invitation to the
event.lhave spokentoanumberof otherswhowere there andwere
equally asimpressed by the organisation as well as the quality of the
speakers. We were never bored. It was so inspiring to see all those
brains devoted to trying to create a better world. If only the govern-
ments of the world were equally as dedicated to the same cause!”

Jimmy Carter, Water Sector Specialist, Dept for International
Trade UK

“I've told many people in my organization that it was definitely the most
effective event I've aftended in a few years, and possibly in my
entfire career in the water industry. The best parts were the peer-to-peer
networking and the roundtables that provided opportunities to learn a
little about everyone’s business and make follow up connections.
The cross section of aftendees is really phenomenal and | haven't seen
any other events effectively bring together so many perspectives.” The
BlueTech team put together a great conference. | enjoyed my time

and made a number of key contacts which will benefit the future of my
program. | hope to aftend many more BlueTech forums in the future.

Abigail Antolovich, Water Reuse & Efficiency Team, Denver Water

“The BlueTech team put together a great conference. | enjoyed my time
and made a number of key contacts which will benefit the future of my
program. | hope to attend many more BlueTech forums in the future.”

Toni McCrory, U.S. Environmental, Health and Safety (EHS)

Compliance, Walmart

www.bluetechforum.com
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Testimonials: BlueTech 2019

“It was beautifully organized and the sessions were very interesting
and useful”

luliana Stoica, Carlsberg Group

“The BlueTech Forum was an excellent source of the latest tech-
nologies and developments in the water process & management
applications. All sessions were very informative and excellent for
networking. Highly recommended for CTO’s , CEO’s , CMO’s to at-
tend and align the business strategy with the evolving Industry and
market needs.”

Venkee Sharma, CEO, Aquatech

“Many thanks for your hospitality and the level of professionalism
organizing thisyearsBlueTech ForuminVancouver. We alllook back
ataveryinspiring andinteresting event and are proud that we also
haveinspiredthe audienceto putthe circulareconomyinmotion!”

Menno Holterman, CEO, Nijhuis Industries

“It was good to start to shift the conversation towards natural
systems, ecological-water management/restoration, and

collaboration/education between water-technology companies,
municipal agencies, and private entities. | am glad we made if!”

Lauren Riggs, REWS Sustainability Team Lead, Real Estate

and Workplace Services, Google

www.bluetechforum.com
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Sponsorship Opportunities

Headline Sponsor

$30,000 USD

Pre-conference Welcome
Networking Reception Sponsor

6 complimentary VIP registrations to
BlueTech Forum

Opportunity to present and speak (subject
to agreement with conference program
director)

Link to company website from conference
website

Scheduled video interview atf the event in
conjunction with BlueTech'’s partnership with
WaterWorld

Co-ordinated joint outreach to Industrial
clients and utilities

Liaison with our PR consultant and inclusion
in social media and trade journal marketing
program

Facilitated one-to-one meeting and
infroduction to key partners

Mention at the podium

Confidential attendee list with contact
information sent pre and post conference
Mention in press releases and email direct
marketing pre-conference and post event
Logo on all conference collaterals
Inclusion of logo in BlueTech Forum

print adverts in WEF trade journals

Seat on BlueTech Forum Advisory Board
Full page advert in conference handbook

$25,000 USD

Branding opportunities at evening
reception and opportunity for short
informal speech

Ability to invite 5 guests to networking
reception

6 complimentary passes to attend full day
event

Ability to contribute to conftent and
agenda (subject to agreement with
conference program director)

Advert in conference program

Link to company website from conference
website

Logo on all conference collaterals
Promotional opportunities pre and post
event

Liaison with our PR consultant and inclusion
in social media and frade journal
marketing program

Pre-arranged video interview at the event
in conjunction with our event partner
WaterWorld

Mention at the podium

Confidential attendee list with contact
information sent pre-conference and post
conference

Seat on BlueTech Forum Advisory Board

www.bluetechforum.com
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Sponsorship

Silver Sponsor -

$15,000 USD

¥ Full page advert in conference handbook

v Link to company website from
conference brochure

v Acknowledgement on conference
website

v 2 complimentary delegate passes

v Logo at coffee breaks (x2)

1 > . .
EAOYRING . v Liagison with our PR consultant and
R SYSTEMS
inclusion in social media and frade
v Complimentary delegate registrations and journal marketing program

seafts at speakers dinner sponsor table (x3)
v Logo on all conference collaterals

(including event signage) BlueTech Forum Awards
v Link to company website from conference Sponsor & $1 0,000 USD
website
v Sponsor acknowledgement on conference v Link fo company website from
website

conference website

v Sponsor acknowledgement on
conference website

v Logo on all conference collaterals

v Advert in conference program

v 2 delegate passes to all sessions and
receptions

¥ Mention at the podium

v Confidential attendee list, with contact
information sent pre-conference and
post event

v Opportunity to present awards and
make speech

¥ Inclusion in social media posts & press
releases (in advance and post event)

www.bluetechforum.com

¥ Logo on opening AV slides for sessions

v Full page advert in conference handbook

v Confidential attendee list, with contact
information sent pre- and post conference

v Mention at the podium

v Sponsors logos at networking events

¥ Lidison with our PR consultant and inclusion
in social media and frade journal marketing
program

¥ Pre-arranged video interview at the event
in conjunction with our event partner
WaterWorld



Venue
Details

Vancouver Convention Centre

www.vancouverconventioncentre.com

Contact Us

For Accommodation:

We have secured a room block at the

Pan Pacific Hotel. Please contact Sarah Condon
to secure your booking today.

For General Questions, Sponsorship and
Registration:

please contact Sarah Condon at

Email:

sarah.condon@bluetechresearch.com

Phone:

+353 (0) 21 233 9380
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